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Exhibiting Excellence at Asian 
Pharma Expo  

At Pharma Acces, we believe exhibitions are great 
platform to interact, network and exchange knowl-
edge with potential clients from around the world. 
Pharma Access participated in the 10th Interna-
tional Asian Pharma Expo held at Bangladesh from 
8th to 10th February, 2018. Even though it was our 
first time at this exhibition we garnered immense 
recognition and phenomenal response from a 
number of companies. 

The pharma industry of Bangladesh is now on the 
verge of entering highly regulated overseas mar-
kets like USA and Europe. In this connection, several 
pharma manufacturers have already made huge 
investments in their new state of art manufactur-
ing facilities. A number of companies have already 
obtained or are in the process of obtaining 
UKMHRA, EU, TGA, AUSTRALIA and GCC certifica-
tions. 

Our stall presence at the expo was appreciated by 
many international visitors. During the three days 
of this exhibition, we have been able to successfully 
score more than 70 leads from across Pharma hubs 
of Bangladesh. 

At Pharma Access, our focus on building long-term 
client relationships has helped us become one of 
the largest and most diverse technical, professional 
and constructive solution providers. Our high 
standards of quality in our services and delivera-
bles, uncompromising integrity, teamwork and a 
win-win approach while dealing with our custom-
ers, associates, partners, and suppliers; have always 
been the defining benchmarks of our group. 

At Pharma Access, we believe in innovation, wheth-
er it is in our engineering, or displaying work at the 
exhibitions. One such work will be displayed at our 
upcoming exhibition, ACHEMA in Frankfurt. This is 
the first time ever, a three storeyed working model 
of a Pharma Facility will be displayed at an exhibi-
tion.

Stay tuned to this space for more updates on this 
work! Block your calendar for Pharma Access’ 
upcoming events:

Working model
84 sqm Area Stall200+ Footfalls

Hall 3.1, Booth J48



Nanotechnology tools for process 
development: 

Nanotechnology tools for process development
There are already several nanotechnology tools 
available that can be utilized in synthesis of drugs, 
drug intermediates and to development of analyti-
cal tools for diagnostics. One of the most import-
ant tools is miniaturization and automation in 
organic synthesis and biological screening on a 
nanoscale. Additionally, futuristic and more expen-
sive nanotechnology tools such as nano devices 
(nanoelectromechanical resonators) that can 
weigh individual molecules and ultrafast electron 
imaging tools for monitoring reactions as they 
happen are going to revolutionize quality control 
during process development of drug molecules.

Nanotechnology tools for product 
development: 

The term product development comprises of drug 
discovery and development of diagnostic tools. 
One of the most evident nanotechnology tools for 
product development is the opportunity to convert 
existing drugs having poor water solubility and 
dissolution rate into readily water soluble disper-
sions by converting them into nano-size drugs. 
Once the drug is in nano form, it can be converted 
into different dosage forms such as oral, inhalation, 
nasal and injectable. Key implication of this 
approach is the possibility of life cycle extension 
for existing drugs. Nanotechnology diagnostic 
tools are driving the product development not only 
in drug discovery process but also in sensitive and 
timely disease detection. The company, Nano-
sphere, is using these tools to develop rapid, multi-
plex clinical tests for some of the most common 
inherited genetic disorders, including certain types 
of thrombophilia, alterations of folate metabolism, 
and cystic fibrosis.

SMALL is the new BIG: 
Nanotechnology and the future of 
Pharma Industry. 

Nanotechnology is the new dawn that Pharma 
industry had been waiting for.   Globally, big 
pharma companies enjoying enviable profit mar-
gins are posed with two fold challenges. On one 
hand they are finding ways to curb competition 
and on the other they are incurring heavy costs in 
R&D of new drugs to combat expiration of patents 
on their blockbuster drugs that delivered massive 
margins so far. The costs of drug discovery in 
pharmaceutical manufacturing are slated to 
incline continually and in turn also results in 
increasing drug prices. 

Also as technology is advancing, the 
one-size-fits-all drugs theory will simply not be 
effective enough for all patients. Ironically, medical 
diagnostics accounts for just 1% of healthcare 
spending, yet it is the basis for 60% of all health-
care decision-making. In order to innovate and find 
newer formulations of success for the Pharma 
industry, new approaches are required to re-align 
the direction and pace of growth for the sector. 

Nanotechnology offers promising growth proposi-
tions and a paradigm shift in the diagnostics. 
Nanotechnology can produce significant results in 
drug delivery process. To exemplify, site-specific 
targeted drug-delivery systems can cater to unmet 
medical needs (made possible by the availability of 
unique nanomaterial delivery platforms, such as 
dendrimers, nanoshells, nanoparticles and nanoli-
posomes) and personalized medicine (a result of 
advances in pharmacogenetics and pharmacog-
enomics) are on the horizon.

Pharma Centrestage
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BRAIN-O-METER!
Did you know Lipitor is the 

best-selling drug of all time? It 
was introduced in 1997 and its 
patent expired in 2011, making 

about $125 billion. 
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Spotlight on the Emerging Pharma 
Markets around the world.

Developed economies around the world are contin-
uously controlling and curbing healthcare funding. 
On the other hand, governments in many emerging 
economies are making healthcare a priority by 
investing in infrastructure, encouraging advanced 
healthcare services and expanding the reach of 
health insurance to masses. Owning to this global 
phenomenon, emerging markets will be an import-
ant contributor to pharma sales growth spanning 
over the next few years. 

Between 2015 and 2020, they are expected to 
account for USD 190 billion in sales growth, of 
which approximately 40% will come from innova-
tive drugs. Much of this growth is likely to be 
driven by Brazil, Russia, India, China, Mexico, and 
Turkey (the BRIC-MT countries) – states the 
McKinsey&Company report. 

Across these emerging global markets, one strong 
pattern is that most of them are exploring ways to 
curb costs of healthcare. Among other factors that 
affect costs in these markets, some significant ones 
are – political pressure, lack of performing 
cost-benefit analysis, price controls and more. In 
China, for instance, the various provincial govern-
ments have introduced different policies aimed at 
narrowing the price gap between local generics 
and off-patent international brands.  The Russian 
government, as another example, grants substan-
tial access and price advantages to locally manu-
factured products in public tenders, and operates 
an effective price freeze for imported medicines on 
the essential drugs list (EDL). In Brazil, the govern-
ment also gives preference to locally manufactured 
products. 

PharmaXChange
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Healthcare spending is lower as compared to the 
developed economies in these emerging markets 
of Pharma Sector. Developing countries are 
increasingly driving the growth of health and 
wellness sectors and are forecasted to account for 
49% of the market share by 2019. This signifies that 
leading Pharma companies willing to expand base 
into these emerging markets will need to combat 
multi-level complexities including – regulatory, 
pricing, and infrastructural framework.

To overcome these bottlenecks and improved 
market access, pharma companies will need to 
shift their focus from marketing and sales to 
initiatives that integrate cross brand planning. 
Some pharma companies have already leveraged 
this situation. For instance, Novo Nordisk has 
introduced a multi-party public-private partner-
ship in Kenya to address barriers in awareness, 
infrastructure, and a�ordability and reach 40,000 
diabetes patients with its insulin products. 
Baxter launched the “Flying Angel” program in 
China in partnership with the Ministry of Health 
to address awareness, access, and a�ordability 
challenges of peritoneal dialysis (PD) among 
rural ESRD patients.
 
In sum, emerging markets pose a major revenue 
opportunity for the companies seeking growth 
worldwide. However, to capture it effectively, 
companies will need to align their methods from 
traditional marketing to more market access driven 
models. 

https://search.google.com/local/writereview?placeid=ChIJs6mImSS25zsRw-7TLp73oTQ

